
Is Your Website All  

Hat and No Cattle? 

Best Practices in Online Marketing  
By Cassie Roberts 



Donõt worry! 

ÅYou donõt need to take notes! 

Åcassie@saffireevents.com  

mailto:cassie@saffireevents.com


About Me 
Cassie Roberts 

Education:  

ÅBS Public Relations, The University of Texas 

ÅMEd Sport Management, The University of Texas 

Origin:  

ÅCentral City, NE 

Experience:  

ÅUnited States Olympic Committee 

ÅRodeo Austin 

ÅSaffire Events 
 

 



About Saffire  

ÅOnline Marketing 

ïWebsites 

ÅContent Management 

ÅUser Management 

ÅMobile Optimized Version 

ÅSocial Networking Integration 



Agenda 

ÅWorld domination through Google  

ÅLeading the horse to water 

ÅHosting your own party  

ÅGoing to other peopleõs parties 

ÅMarketing on the go  

ÅTaking the bull by the horns  

ÅThe power of DIY 

ÅMeasuring up 

ÅKeeping up with the Jonesõ/Kardashians 

 

 



World domination through Google  

ÅGoogle has 65% share of the search engine 

market 

ïWhat works for Google works for others 

ÅGoal:  Improve your SEO 

ïMost important ð links in to your site 

ÅChambers of Commerce, Convention & Visitors Bureaus, etc.  

ÅIndustry organizations 

ïAlso important ð your own site 

ÅTitle ð important for Google and customers! 
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Leading the horse to water  

Your site must appeal to your audience 

ÅAttractive 

ïProfessional 

ÅWell organized 

ÅNot overwhelming 

ïLike a résumé, the homepage should get the 

interview, not the job  
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Hosting your own party  

ÅMake sure your site has the BEST info about 

your event 

ÅMake it interactive and fun! 

ïecommerce is the òultimate interactivityó 

ïBut-donõt ask them to get married before your 

first date! 

 



 





Hosting your own party  

ÅInformation about your event is most crucial 

ïCategorize Events 

ÅDonõt just give an event list! 

ÅAllow sorting, searching, filtering and interacting 

ïPhotos ð your photos and customer photos 

ïAllow people to market for you:  facebook, twitter, 
email  

ïAllow them to òfanó your event, save to a custom 
calendar or Outlook 
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Other peopleõs parties 

ÅReach people where they are 

ïFacebook feed 

ïTwitter timeline 

ÅPromote these prominently 

ÅBe a good guest 

ïPost often, but not too often! 

ÅMake it relevant 

ÅMake it engaging 




